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ABSTRACT 

 

The objective of every government in every sovereign state is to develop their economy, make its 
region confortable and habitable by its citizen and providing for the general needs of the citizen. 
Job creation, security of lives and properties among others are one of the important functions of 
government that adds value to a sovereign state. According to the Nigeria bureau of statistics, the 
current employment-to-population ratio index is 77.1% in Q2 2023; thus making the unemployment 
rate stand at 23.9%, one of the highest in Africa. The sad reality is most of the graduates been 
produced are for export purpose. Hence, there is need to investigate the attitude of tertiary 
education students towards entrepreneurship in Abeokuta region of Ogun state, Nigeria. The study 
reveals that Tertiary education students have a high level of attitude towards entrepreneurship and 
reasons for the attitude are supportive environment, mentoring, Networking with successful 
entrepreneurs and practical experiences 
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1. INTRODUCTION 
 
1.1  Background to the Study 
The Government in every sovereign state has the role of developing their economies, make its 
region confortable and habitable by its citizen and providing for the general needs of the citizen. 
Job creation, security of lives and properties among others are one of the important functions of 
government that adds value to a sovereign state. Unemployment is a general problem throughout 
the world especially in developing and under-developed countries. Nigeria is enriched with 
abundant human and natural resources and a favourable geographical location in the world map. 
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The current global financial crisis has impacted negatively on the macro and micro levels of the 
Nigerian economy which also led to the growth of unemployment and inflation in the country 
(Undiyaundeye & Otu, 2015). Also, Olanipekun, et al (2015) opined that unemployment is the 
condition of someone who is capable of working, actively seeking work, but unable to find any work. 
According to the Nigeria bureau of statistics, the current employment-to-population ratio index is 
77.1% in Q2 2023; thus, making the unemployment rate stand at 23.9%, one of the highest in 
Africa (National Bureau of Statistics [NBS], 2023). Most of the graduates from our school system 
leave the country for greener pasture since the Nigerian labour market is not offering them jobs or 
desired jobs. Thus, we continue to lose good size of our human capital to other nations, while those 
who cannot go abroad remain frustrated, unemployed and underemployed (Brimah, et al 2014). 
There are several interventions by the government of Nigeria over the years and one of them is the 
embedding the concept of entrepreneurship into the education of the populace in order to imbibe 
in them the skills to be self-sufficient and self-reliant.  
 
Entrepreneurship is the process of identifying opportunities to create value, and the process of 
implementing the identified opportunities, based on the capacity of the entrepreneur to innovate 
and take risk based on the existing situation (Tsegaye 2015). Therefore, attitude towards 
entrepreneurship refers to individuals’ perceptions of the personal desirability of performing 
entrepreneurial behaviour. According to Amosun (2021), an attitude towards an act is how a person 
has a favourable or unfavourable evaluation or appraisal of the behaviour in question. It is 
important to elucidate that attitudes strongly impact, so the probability of students with positive 
attitude towards entrepreneurship education undertaking entrepreneurial activities at some point 
in time is very high.  Amosun (2021), making reference to Lim (2011) clearly stated that a positive 
attitude is a necessary mind-set that all entrepreneurs must possess. Without it, they will not be 
able to achieve their entrepreneurial goals, especially when they encounter challenges and 
obstacles. Entrepreneurial attitudes are a series of values that feed themselves on situations that 
foster them and that their positive feedback increases entrepreneurial expectations (Vamvaka, et. 
al., 2020; Su, et. al., 2021). 
 
In recent years, scholars have shown in their studies that entrepreneurial attitude is extremely 
important to facilitate the creation of business because it improves peoples’ intention to go into 
entrepreneurship (Norziani & Mastura, 2015; Gunnar & Yunchen, 2017; Gough, 2018; Abun, et. 
al., 2019; Vamvaka, et. al., 2020; Dubey, 2022; Vargas-Martínez et. al., 2023). However, there has 
been but few studies on the level of entrepreneurial attitude especially among tertiary education 
students in Abeokuta region of Ogun state, Nigeria. Furthermore, most of the studies conducted 
are either implemented using qualitative approach or quantitative approach. Hence to bridge the 
methodological gap and other gaps in the literature, the study focused on adopting the mixed 
methods approach to investigate the current status of entrepreneurial attitude among tertiary 
education students and providing in-depth information on reasons for such entrepreneurial 
attitude. 
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2. LITERATURE REVIEW 
 
2.1 Concept of Entrepreneurship-Enterprise and Entrepreneurship 
The concept of entrepreneurship has been discussed among scholars back in 1732. This was when 
Richard Cantillon (an Irish economist) used the word to describing a group of people that have a 
willingness to carry out forms of arbitrage involving the financial risk of a new venture (Erdos & 
Varga, 2010). Since this period, the definition of entrepreneurship has become multifaceted 
discourse but there is no universally accepted definition for this term.  
 
Several authors have described the concept of entrepreneurship from their own perspectives. For 
instance, Idogho and Ainabor (2011) posited that entrepreneurship is an innovative act, which 
includes endowing prevailing resources for new wealth-producing capacity. Duru (2011) opined 
that it is essential to understand that entrepreneurship is a primary source of innovation that may 
involve the development of new visions and business methods for established companies as well 
as the creation of new organization. Kraus and Kauranen (2009) contribute that entrepreneurship 
is the willingness and ability of an individual to seek out investment opportunities, establish and 
run an enterprise successfully. 
 
Nabi, et al (2006) defined entrepreneurship as the pursuit of opportunity without regard to 
resources currently controlled, while Millman and Matlay (2008) on their part perceives an 
entrepreneurship as a source of innovation and change, which spurs improvements in productivity 
and economic competitiveness. Ajagbe, et al (2015) considers entrepreneurship as the engine of 
small and medium sized enterprises in most developed countries where the private sector 
compliments the efforts of government in the provision of employment opportunities, social 
amenities and welfare services to the citizenry. Moreover, Miles, et. al., (2000) consider 
entrepreneurship as the most potent economic force the world has ever experienced. Due to the 
importance of this concept, most countries of the world now embrace entrepreneurship education. 
Generally, Entrepreneurship refers to the intentional creation or transformation of organization to 
create or add value through organization of research. It involves an application of energy and 
passion towards the creation of an enterprise and this includes the; willingness to take calculative 
risks; team work; the creative skill to marshal needed resources (Binuomote & Okoli, 2015). 
 
In the description of an Entrepreneur, Agoha (2011) opined that skill developments are the abilities 
to perform an activity that is related to some meaningful exercise, work or job. In other words, skills 
are knowledge translated to practical activity for economic development. Shane (2003) described 
entrepreneurship as the act of being an entrepreneur. According to Shane, the word ‘entrepreneur’ 
can be taken to mean an individual who undertakes innovations, finance and business acumen in 
an effort to transform innovations into economic goods and the result of one effort in 
entrepreneurship may be the creation of a new organization or revitalizing an existing organisation 
in response to a perceived opportunity. An entrepreneur is generally described as one who 
organizes, manages, and assumes the risks of a business enterprise. The entrepreneur is therefore 
one who introduces a new product; opens up a new market; conquests of new sources of raw 
materials; and organizes a new industry.  
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Thus, acts of entrepreneurship create specific environment within which innovations build on 
themselves, leading to continually increasing productivity (Olorundare & Kayode, 2014).  
Entrepreneurship is a multifaceted phenomenon that is defined as an individual establishing and 
managing a business for profit and growth (Vargas-Martínez et. al., 2023). Since entrepreneurship 
is widely regarded the creation of new business, It begins with the journey of exploration and risk 
management to create value for profit and social good (Gough 2018; Abun, et. al., 2019).  
 
2.2 Concept of Entrepreneurship Education 
Entrepreneurship education is a type of education that aims to equip individuals with the 
knowledge, skills, and mind-set necessary to identify and pursue business opportunities, create 
and manage businesses, and innovate in existing organizations. Entrepreneurship education has 
been revealed as an effective tool in building up entrepreneurship intention and innovation, thereby 
increasing the number of entrepreneurs and reducing the rate of unemployment. Entrepreneurship 
education is an orientation towards different ways of identification and recognition of opportunities 
(Abioye, 2020).  
 
An academic entrepreneurship programme could be regarded as any educational programme used 
to develop entrepreneurial attitudes, skills and competencies in order to develop qualities required 
to create new businesses (Fayolle, et al 2006). Ajagbe (2014) considers entrepreneurship 
education to be a way of providing the students with the knowledge, skills, and motivations that will 
encourage them succeed in entrepreneurial activities in a variety of settings. Therefore, 
entrepreneurship education should be able to offer to the students the tools that will enable them 
think creatively, analyse a business idea objectively, solve problems effectively, and evaluate a 
given project optimally. 
 
According to UNESCO (2008), entrepreneurship education is made up of all kinds of experiences 
and orientations that give students the ability and vision of how to access and transform 
opportunities of different kinds. It is about increasing student’s ability to anticipate and respond 
positively to societal changes. Oyebola, et al (2015) also maintained that entrepreneurship 
education is a catalyst for economic development and job creation in any society. Entrepreneurship 
education was set up in Nigeria as an instrument that will impact students with the knowledge, 
skills, and motivation required to realize an opportunity for social change in the community by 
creating jobs and adding economic and social value as well as stimulating responsibility and self-
reliance among the youth of the 21st century (Abioye, 2020). 
 
Entrepreneurship education consists of three ingredients: creativity creating all kinds of ideas; 
innovation—finds value in selected ideas; and entrepreneurship develops a business from the 
innovative idea (Nwekeaku, 2013). According to Shai (2009) and Enu (2012), they derived three 
components categorization of Entrepreneurship Education curriculum, which are considered 
comprehensive enough to equip the products of the school system with the needed skills and 
capacities of future life.  
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These components include:  
a) Personal Development – it should build confidence, motivate progress, strengthen 

the entrepreneurial mindset, foster a desire to achieve and inspire action. 
b) Business Development – Technical, financial literacy and skills to engage in self-

employment and in entrepreneurship that can lead to self-improvement. This will 
include the expected business and functional curricula. 

c) Entrepreneurial skill’s development – it should provide training in social skills, 
networking, creative problem – solving, opportunity seeking, interviewing, 
presentations, group leadership, community cooperation, seeking dealing with 
bureaucracy, local cultural norm and how they affect business etc. 

 
According to Sanchez, et. al., (2017), the current entrepreneurship education is categorized in three 
different types. These include: 

a) Teaching entrepreneurship: it involves teaching general knowledge of concepts 
related to entrepreneurship  

b) Teaching to undertake: it involves theoretical and practical approach to provide 
entrepreneurial knowledge and skills. 

c) Teaching through entrepreneurship (Action-based): it involves method based on the 
experimental process, where potential entrepreneurs learn directly through 
entrepreneurial experiences. 

 
In addition to them, Sanchez, et. al. (2017) proposed different types of entrepreneurship education 
programmes: 

a) Education to make aware about entrepreneurship: Programme about delivering 
knowledge of entrepreneurship and influencing attitudes towards entrepreneurial 
intentions. 

b) Education for Start-Up: Programme about guiding people, who already have 
business ideas, to solve practical problems and foster them to the start-up phase. 

c) Education for entrepreneurial dynamism: Programme aimed at promoting people 
already entrepreneurs and who want to incorporate dynamic plans after the Start-
Up phase. 

d) Continuous education for entrepreneurs: Continuous learning programmes for 
entrepreneurs who have started successfully business and have some experience. 

 
Entrepreneurship is the ability of a person to conceptualize a new investment opportunity, build 
and run it successfully for either profit making or social benefit. It is a function of taking unlimited 
risks in relation to time changes and price fluctuation in establishing and operating a new 
enterprise. Entrepreneurship helps to identify gaps in a business opportunity in one’s environment 
and gather the necessary resources in a creative way to fill these gaps and making profit from it 
(Nnaemeka-Okeke, et. al., 2019).  
 
There are so many concepts in entrepreneurship education; according to Nnaemeka-Okeke, et. al. 
(2019), the six basic concepts include: risk bearing, innovative, managerial skill, creative and 
leadership, professional and business oriented. 
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a Risk Bearing: entrepreneurship is the concept of capacity to bear risks while providing a 
guarantee against such risks. The act to start a company, arrange business deals and take 
risks in order to make a profit through the education skills acquired. To him, entrepreneurship 
is a process of bringing together people, money and resources to meet an identified need and 
create wealth together. 

b Innovative: an entrepreneur is one that births something new in the economy, and innovation 
is one of the tools of entrepreneurship. The adaptation of several innovations from industries, 
new production techniques, new products, new markets and marketing methods, new qualities 
of raw materials and new packaging is regarded as a modern entrepreneur concept. A person, 
who innovates and establishes an idea, does so to achieve growth in performance and profit 
establishes it and nurses it towards growth and profit. From this definition, an individual can 
become an entrepreneur through self-establishment; taking over already existing business; 
inherited business venture and franchisee. 

c Managerial skills: This is a difficult concept of entrepreneurship especially if the business is 
new and needs to be nurtured. A successful business is certain when there is a right 
combination of a team player and his team. Managerial skills as a concept of entrepreneurship 
are the ability of the team player to have managerial skills so he can manage his team 
effectively. He should be able to inspect and direct his teams towards the right path as well as 
control their excesses. 

d Creativity and leadership: Creativity brings about innovation, but good leadership makes the 
idea yields profit. Thus, in this concept, being creative and possessing good leadership qualities 
brings about entrepreneurship. 

e Professional Concept: entrepreneurship can also be a professional concept. They are of the 
view that the entrepreneurship intention may be developed through education and training. 

f Business Oriented Concept: In this concept, entrepreneurship arises as a result of inspiration 
of the business-oriented attitude of individuals. They are role models who inspire upcoming 
entrepreneurs. 

 
 
2.3 Attitude towards entrepreneurship 
The comprehension of Entrepreneurship as a concept cannot be reached without examining the 
concept and importance of attitude based on the opinion of several scholars (Hussain et al. 2018; 
Dubey 2022). Attitude is regarded as the inclination to assess an attitude object in a favorable or 
unfavorable manner while the concept of Entrepreneurial Attitude based on the foundation of 
attitude theory has been used in entrepreneurship research since the early 1990s (Gough, 2018). 
Attitude involves confidence, enthusiasm, inclination and aspiration toward entrepreneurship. it is 
an individual feeling, thought and conations toward entrepreneurship. It is considered as a function 
of value, belief and favourability of entrepreneurship (Abun, et. al., 2019). Attitude towards 
entrepreneurship refers to individuals’ perceptions of the personal desirability of performing 
entrepreneurial behaviour. According to Amosun (2021), an attitude towards an act is how a person 
has a favourable or unfavourable evaluation or appraisal of the behaviour in question.  
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It is important to elucidate that attitudes strongly impact, so the probability of students with positive 
attitude towards entrepreneurship education undertaking entrepreneurial activities at some point 
in time is very high. Amosun (2021), making reference to Lim (2011) clearly stated that a positive 
attitude is a necessary mind-set that all entrepreneurs must possess. Without it, they will not be 
able to achieve their entrepreneurial goals, especially when they encounter challenges and 
obstacles. Entrepreneurial attitudes are a series of values that feed themselves on situations that 
foster them and that their positive feedback increases entrepreneurial expectations (Vamvaka, et. 
al., 2020; Su, et. al., 2021; Dubey, 2022). 
 
2.4 Empirical review on Attitude towards entrepreneurship 
In the world of business, entrepreneurs made their landmark by introducing something unique, 
make it viable and contribute positively to their society. The attitude of people towards 
entrepreneurship is an important concept and factor needed by both prospective and successful 
entrepreneurs to succeed in this era of dynamic economies. Several scholars have studied Attitude 
towards entrepreneurship in recent time and have discovered series of vital or important outcomes 
needed by potential entrepreneurs.  
 
For instance, Oyewumi and Adeniyi (2013) carried out a study to determine the level of attitude and 
knowledge of students with hearing impairment towards entrepreneurship. Using a sample of 124 
students with hearing impairment, the results showed that students with hearing impairment had 
high entrepreneur knowledge and attitude towards entrepreneurship. In Norziani and Mastura 
(2015), they investigated the correlation between attitude towards entrepreneurship (attitude 
toward money, attitude toward start-up) and entrepreneurial intention. The findings of this study 
showed that attitude toward starting-up a business among the rural community boost 
entrepreneurial idea discovery which led to entrepreneurial intention.  
 
Tsegaye (2015) carried out a study to determine the attitude of college students towards 
entrepreneurship, the challenges limiting the youth to start business. Results of the study showed 
that the students have a positive attitude and the factors that encourages the youth to start a new 
business are independence; desire to change hobby into business, improving the society’s life, 
helping to create employment. Similarly, Getinet (2017) investigated entrepreneurial attitude 
orientations of graduating students at universality of Gondar. The outcome of the study showed 
that there is high entrepreneurial attitude orientation of graduating students. Gunnar and Yunchen 
(2017) carried out a study on the attitude, activity and destination brand identity among Swedish 
entrepreneurs in heritage tourism. The result showed that the destination brand of a World Heritage 
Site will motivate the entrepreneurs to look for opportunities. This will strengthen their attitudes 
towards entrepreneurship. Also, Gough (2018) carried out an investigation with the aim of 
determining the relationship between entrepreneurial attitude and entrepreneurial intention. The 
results showed that there is a strong relationship between entrepreneurial attitude and 
entrepreneurial intention. Attitude may be a critical element in developing EI. Abun, et. al., (2019) 
carried out a study to determine the level of entrepreneurial attitude and entrepreneurial intentions 
of ABM Grade XII of Senior High School students of Divine Word Colleges in Region I, Philippines. 
The findings reveal that students had a high entrepreneurial attitude and their entrepreneurial 
intention is high. 
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Vamvaka, et. al., (2020) investigated the gender-related differences in the levels of and the 
interrelations among attitude toward entrepreneurship, perceived behavioural control, and 
entrepreneurial intention. The results showed that affective attitude and perceived self-efficacy are 
by far the strongest predictors of intention, thus highlighting the role of emotions in the 
entrepreneurial process. Moreover, Dubey (2022) investigated the how some entrepreneurial 
characteristics (personal traits of an entrepreneur) could predict entrepreneurial attitude and 
intention among engineering undergraduates engaged in various technical institutions in 
Chhattisgarh state. The result showed that the entrepreneurial characteristics and their attitude 
play a significant role in the creation of self-employment intention among engineering 
undergraduates. Finally, Vargas-Martínez et. al., (2023) carried out an investigation to analyse 
whether the cognitive and affective components, the country’s business environment, university 
training in entrepreneurship and attitudes towards entrepreneurship are antecedents of the 
entrepreneurial intention of university students.. The results revealed that the emotional aspect of 
attitudes and promoting positive feelings towards entrepreneurship can play a crucial role in 
fostering students’ intention to become entrepreneurs. 
 
3. METHODOLOGY 
 
The study adopted a sequential explanatory mixed methods design. Sequential explanatory mixed 
methods design (QUAN         qual) can be used to explain the mechanisms through qualitative data 
that shed light on why the quantitative results occurred and how they might be explained (Creswell 
& Clark, 2018). The study population of the study involved all tertiary education students (400L) 
situated in tertiary education situated in Abeokuta metropolis of Ogun State. Six hundred (600) 
students were selected using multi-stage sampling technique in three tertiary institutions 
(quantitative data) and purposive sampling technique was used to select a sub a sub-sample of ten 
tertiary education students with the aim of collecting in-depth qualitative data.  
 
The instrument adopted for this study are Tertiary students’ attitude towards entrepreneurship 
questionnaire (TSAEQ) and Tertiary students’ perception of entrepreneurship interview guide 
(TSPIG). TSAEQ is a sixteen items questionnaire with a four Likert scale design adapted from Paivi, 
et. al (2011) to elicit information on students’ attitude towards entrepreneurship. The validation of 
TSAEQ was established using a pilot testing procedure, which involved administering it on forty 
students outside the sample coverage. Cronbach alpha reliability method was used afterwards to 
determine the reliability index of 0.839. Also, TSPIG is a semi structured interview guide designed 
to elicit information on reasons why their attitude towards entrepreneurship improved. TPIG was 
validated by administering the interview on two students outside the sample coverage. Afterwards, 
participant check method was used to establish the validity while audio recording was used to 
establish the reliability.  The data collected were analysed using frequency, mean (quantitative) and 
thematic analysis (qualitative analysis) after transcribing the data verbatim.  
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4. RESULTS 
 
4.1 Research Question one: What is the level of tertiary students’ attitude towards 
entrepreneurship? 
 
Table 1: Tertiary students’ attitude towards entrepreneurship 

ITEMS SD D A SD N Sum Mean Remark 
Being an entrepreneur implies more 
advantages than disadvantages to me 

27 43 257 245 572 1864 3.26 High 

A career as entrepreneur is attractive for 
me 

81 141 209 137 568 1538 2.71 High 

If I had the opportunity and resources, I 
would love to start a firm 

50 89 206 225 570 1746 3.06 High 

Being an entrepreneur would entail 
great satisfactions for me. 

24 73 177 284 558 1837 3.29 High 

Among various options, I would rather be 
an entrepreneur 

35 65 198 268 566 1831 3.23 High 

Entrepreneurs can exploit their 
professional skills and competences 
more effectively in their own businesses 
than in paid employment 

49 101 231 182 563 1672 2.97 High 

Entrepreneurship is for people who have 
courage and ideas 

85 116 149 216 566 1628 2.88 High 

I would like to be an entrepreneur after 
schooling 

40 90 194 240 564 1762 3.12 High 

I believe entrepreneurship is the only 
solution to unemployment in Nigeria  

26 64 208 256 554 1802 3.25 High 

There is a great need for 
entrepreneurship studies in the higher 
institution 

34 60 209 265 568 1841 3.24 High 

Starting a business is highly important 
for me 

36 51 141 348 576 1953 3.39 High 

I do not intend to submit job applications 
because I want an entrepreneur 

74 98 179 219 570 1683 2.95 High 

I am prepared to start up a new business 
through the entrepreneurship course I 
offer 

61 85 195 221 562 1700 3.02 High 

Starting up a new business is interesting 
and i want to get involved 

78 110 199 186 573 1639 2.86 High 

The risk in starting up a new business 
will worth it at the end 

54 83 203 228 568 1741 3.07 High 

I like to be my own boss 57 79 221 212 569 1726 3.03 High 
TOTAL 811 1348 3176 3732   3.08 High 
Criterion mean: 2.5 
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Table 4.1 presents the quantitative report of tertiary students’ attitude towards entrepreneurship 
in tertiary institutions. From the table, the level of tertiary students’ attitude towards 
entrepreneurship is high in terms of every item expressing their attitudinal disposition towards 
entrepreneurship exceeds the criterion mean (2.5). Overall, tertiary education students have a high 
level of attitude towards entrepreneurship. 
 
4.2 Research Question Two: What factors improved the attitude of students towards  

                                   entrepreneurship? 
 
Table 2: Factors that improved the attitude of students towards entrepreneurship 

Themes Sub themes 
Factors that improved 
attitude towards 
entrepreneurship 

Supportive environment  
Mentoring  
Networking with successful entrepreneurs  
Practical experiences  

 
Table 2 presents the qualitative report of factors that improved the attitude of students towards 
entrepreneurship. From the table, the factors that improved the attitude of tertiary education 
students towards entrepreneurship include supportive environment, mentoring, networking with 
successful entrepreneurs and practical experiences. Some excerpts are: 

 
“Being surrounded by like-minded individuals who share the same passion 
for entrepreneurship has been uplifting. The camaraderie and support 
from classmates and instructors have created a positive environment 
where we can learn from each other's experiences and motivate one 
another…” (Respondent 10) 
 
“Firstly, as mentioned earlier, learning about the success stories of other 
entrepreneurs was very inspiring and helped me to see the potential for 
success in entrepreneurship...” (Respondent 5) 
 
“Having experienced mentors to guide me and provide advice on the 
different aspects of entrepreneurship was a great help in improving my 
attitude towards entrepreneurship...” (Respondent 7) 
 
“…The hands-on activities and real-life case studies in my 
entrepreneurship lessons have allowed me to see the practical side of 
entrepreneurship. By actually applying the concepts and strategies 
learned in class, I have gained confidence and a more positive outlook on 
the possibilities of entrepreneurship.” (Respondent 9) 
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Overall, the factors that improved tertiary education students’ attitude towards entrepreneurship 
are supportive environment, mentoring, Networking with successful entrepreneurs and practical 
experiences 
 
5. DISCUSSION OF FINDINGS  
In the result of the study, tertiary education students had a high level of attitude towards 
entrepreneurship. The high attitude towards entrepreneurship is good for the entrepreneurship 
programme and the society at large because it shows that the entrepreneurship programme in 
tertiary institutions are fulfilling one their objectives by inculcating entrepreneurship attitude in the 
youth. It also reduces the pressure on the government to employ able youths because they become 
self-reliant once they are able to stand and work independently without seeking white collar jobs. 
The findings support the report of Oyewumi and Adeniyi (2013), Tsegaye (2015), Getinet (2017) 
and Abun, et. al. (2019), where they revealed that attitude towards entrepreneurship is vital to the 
creation of entrepreneurs and it is high among students.  
 
In the second findings, the reasons or factors constituting to the high level of tertiary students’ 
attitude towards entrepreneurship include supportive environment, mentoring, Networking with 
successful entrepreneurs and practical experiences. This is also good for entrepreneurship 
programmes implemented in tertiary institutions because the finding reflects the quality of 
implementation of entrepreneurship programmes. Also, it provides guarantee that these youths 
with high attitude towards entrepreneurship will certainly have impact o the economy by 
establishing their businesses and reducing the rate of unemployment. The result underscores and 
explains the reasons for the outcome of research question one where tertiary education students 
had a high level of attitude towards entrepreneurship. 
 
6. CONCLUSION 
 
The study investigated the attitude of tertiary education students towards entrepreneurship in 
Abeokuta region of Ogun state, Nigeria due to high unemployment rate in the region. The attitude 
of students towards entrepreneurship is high due to students’ exposure to supportive learning 
environment, mentoring, networking with successful entrepreneurs and practical experiences. 
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